Maryland Historical Trust

State Historic Sites Inventory Form

FT’A ’
Survey No.

5

541 24
Magi No.

DOE yes _ no

1. Name

{indicate preferred name)

historic

and/or common

Maryland Shellfish Restaurant

2. Location

5305 Baltimore Avenue {(opposite Armory)

street & number

____not for publication

city, town — . vicinity ot congressional district
state county
3. Classification
Category Ownership Status Present Use
—district - pubiic — occupied —_. agricuiture —  museum
_—__ buiiding(s) _X_ private —X unoccupied X__ commercial —__ park
— structure —_both — Wwork in progress — educational — private residence
—_ site Public Acquisition Accessible — entertainment — religious
—__object — in process —_yes: restricted — government — scientlific
— being considered —— yes: unrestricted — industrial — transportation
__not applicable % po —__ military ___ other:

4. Owner of Property (sive names and

mailing addresses of all owners)

name

street & number

telephone no.:

city, town

state and zip code

5. Location of Legal Description

courthouse, registry of deeds, etc.

liber

street & number

folio

city, town

state

6. Representation in Existing =mistorical surveys

title

date —federal ___state __county ___local
depository for survey records

city, town state




s # g

| 7. Description Survey No. FG@?,.L”/'))(

Condition Check one Check one

— excellent — deteriorated ____ unaltered — original site

— good —X ruins X__ altered — moved date of move
—_ fair — unexposed

Prepare both a summary paragraph and a general description of the resource and its
various elements as it exists today.

Constructed 1940

Single story restaurant with basement. Distinctive roof tile

of orange painted enamel. Wood frame windows with false, non-operab-
le shutters. Front entrance contains some "Colonial" detailing,
added at a later date.Ensrance consists of revolving door with

two side doors set at 45 . Original color of brick is red, now
off-white.

Interior layout "has check-in,check-out area, bar, dining room
with large kitchen. A take-out area was added later, possibly
in the 1970's and uses concrete hollow block and aluminum
windows. Basement contains the rest rooms.

KODANK PX 5062

KODAK PX 5062



8. Significance Survey Mo g 14 4l 2N

- Seriod Areas of Significance—Check and justify below

___ prehistoric __ archeology-prehistoric ____ community planning ___ landscape architecture religion

—1400-1499 ____ archeology-historic — conservation — law — science

— 1500-1598 ___ agriculture —___economics — literature — scuipture

—1600-1699 ____ architecture — education — military — social/

—1700-1799 ___ art — engineering — music humanitarian

___1800-1899 __ Xcommerce — exploration/settiement ____ phiiosophy — theater

— 1900~ — communications — industry ___ politics/government __ transportation
— invention —_ other (specity)

Specific dates _ Builder/Architect

check: Applicable Criterifa: _ A _B _C _D

and/or
Applicable Exception: __A B C D E F G

Level of Significance: __ national __ state _ local

Prepare both a summary paragraph of significance and a general statement of history and
support.

One of the early Hot Shoppes built by J.W.Marriott between 1940
and 1945, Marriott had begun his business in the 1930's in the
Washington area, and this particular restaurant was very popular,
with customers driving from Washington just to eat there. These
buildings were basically rectangular, distinguished by their
bright orange roofs.

Walter Green of 5303 Baltimore Avenue remembers being approached by
J.W.Marriott who asked him for financial help to develope the
site. Unable to help, Green rented the land to him to build on
instead. Green recalls seeing Marriotts two sons as children,
visiting the Hot Shoppe with their mother -in the late 1940's.

- The Hot Shoppe closed in 1962 because heavy traffic on U.S.Route

One made it very difficult for customers to enter from or exit
onto the far lane along Baltimore Avenue. The building re-opened
as the Maryland Shellfish Restaurant in 1974 but closed a few
years afterwards because of continuing access and egress problems.
The building is now vacant and vandalized, with large holes in the
roof alowing moisture damage to accelerate.
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9. Ma.ior Bibliographical References Survey No. PG 6% -Uf-14

Conversation with Mr. Green February 1987
Chester Liebs, Main Street to Miracle Mile.

10. Geographical Data

Acreage of nominated property
Quadrangie name Quadrangle scale

UTM References g NOT complete UTM references
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Verbai boundary description and justification

List all states and counties for properties overiapping state or county boundaries

state _ code county code

state code county - code

11. Form Prepared By

namev/titie
organization date
street & number telephone

city or town - state

The Maryland Historic Sites Inventory was officially created by
an Act of the Maryland Legislature to be found in the Annotated
Code of Maryland, Article 41, Section 181 KA, 1974 supplement.

The survey and inventory are being prepared for information and
record purposes only and do not constitute any infringement of
individual property rights.

return to: Maryland Historical Trust
Shaw House
21 State Circle
Annapolis, Maryland 21401
(301) 269-2438

Lodie 04



R
s
R

N

-

ok ? ol
AR H.,.q_;y&;.g_‘; R

 YOUR NEW NEIGHBOR "'

IN HYATTSVILLE - - 128 MARYLAND AVENUE

Drive out, and drive in tomorrow—sece,
enjoy the newest Hot Shoppe, fitted with
eyery streamlined ai} to modern restau-

rant service.... comfort, convenience ang

beauty . ... modern circular service coun-
ter, comfortable vari-colored seats of cush-

ioned leather—and the regular Hot Shoppe

features including swift service in your

car angd all Hot Shoppe Food Favorites.
The new Hot Shoppe is delightfully air
cooled.

The Hot Shoppes brought service in the

car to this territor
ville Hot Shoppe,

Y- At the new Hyatts-
as at all others, there is
the same quick service in the car for those
thousands who prefer it.

Advertisment from the Prince-George's Post, Thursdav. July 25



